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"Their strategic focus has not only revolutionised CRM,

it has also addressed some of the key aims of the DMA 

in terms of achieving better targeting, accountability and 

best practice in direct marketing.ò 

Andrew Buffrey DMA

Innovate to survive
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Innovation

ñYou can't save your way out 

of recession. You have to 

innovate.ò

Craig Barrett, founder of Intel,
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Innovation

"Don't worry about what 

anybody else is going to doé 

The best way to predict the 

future is to invent it.ò

Alan Kay in 1971,

inventor of Smalltalk which was the inspiration and technical basis for the 

Macintosh and subsequent windowing based systems
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Intimis is..

Since 2003: A 1-2-1 dialogue marketing system that:

Tracks and measures levels of audience engagement without them having 

to leave their details

Learns from its data and tailors communications from what itôs learnt

Manages leads for sales conversion

Generates personalised, 1/2/1 multi-channel communications ïDM, email, 

SMS, web, telephony

DRAMATICALLY INCREASES RESPONSE RATES, REDUCES TIME TO 

MARKET AND COST PER-LEAD
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What weôve learnté

Personalisation does have an uplift in response

Most valuable however is tracking warm responder 

behaviour and following up for conversion

This can double or sometimes triple your overall ROI
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Market evolutioné

Corporations are rationalising their on-line activities, 

ditching microsites to fund core website development 

and focus brand equity

Personalised campaigns are relatively more expensive 

both for budgets & resources. Budgets and resources are 

shrinking

However, warm prospect tracking maximises ROI, so 

clients still want it. This has driven our product 

development strategy
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Intimis Tracker is..

Intimis Tracker is a unique, patented Intimis module that:

Tracks and reports on direct response behaviour without the 

need for dedicated microsites

Any page, any website

Lead management dashboards for warm lead conversion, 

detailed reporting for behavioural analysis and segmentation 
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Case studies:

Using Intimis to:

ÅGet connected

ÅGet personal

ÅGet relevant

ÅGet sales
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CASE STUDY 1
IGEL TECHNOLOGY GMBH
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The client

ÅIGEL  

ÅThin Client computing manufacturer

ÅDominant in Germany

ÅAggressive global expansion plans
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Challenge

ÅDouble digit growth targets

ÅReduce acquisition costs

ÅScale up internationally, quickly

ÅIntegrate multichannel response data into CRM 
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Challenge

ÅTrack sales ROI attributable to marketing 

activity

ÅScore prospect response behaviour

ÅIdentify all responders, warm and hot



www.intimis.com Kevin Mason Intimis 2.0 133.03.0www.intimis.com Kevin Mason Intimis 3.0

Patent Pending # 0702559.6

13

GETTING CONNECTED
Using PURLS for behaviour tracking 

Multichannel

CRM integration 



www.intimis.com Kevin Mason Intimis 2.0 143.03.0www.intimis.com DMA Innovation Event: Nov 2008 Intimis 3.0

Patent Pending # 0702559.6

14

Implemenation: Direct Mail with PURL

PURLS
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Personalised microsite

Core activities 

tracked through 

PURLs ïwithout 

the need for 

data capture

http://www.igel.biz/tom.rowe/Default.aspx
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Real Time Results Reporting

1

Core activities 

Tracked & reported

Campaign

level

Individual

tracking
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Integration into IGEL Superoffice CRM

1Prospects scored 

based on website 

behaviour for follow 

up by sales

CRM integration enables 

closed loop attributable 

sales analysis
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Real Time Results Reporting

1
Real time campaign effectiveness

reporting. Enables nimble 

campaign test, optimisation and 

roll-out

http://www.igel.biz/admin/login.aspx
http://www.igel.biz/admin/login.aspx
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Email broadcast, used for on-going customer communications

1

Create & manage

campaigns. Content tagged and 

tracked through PURLS to reveal 

customer preference insight & 

CRM activity

http://www.mail-igel.com/admin/login.aspx
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1

Lead management & 

behaviour profiling. All 

integrated back into CRM

Email broadcast, used for on-going customer communications


